;l_l_lq_ﬂ

miule = allge = all

AL KHALEEJ

TRAINING AND EDUCATION

Global knowledge. Local focus.
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Build, Solve & Lead



Dear Al Khaleej Team Members,

It gives me a great pleasure in introducing
the corporate identity of the group.

Al Khalea] with your support and teamwork
has grown from strength o strength.

Qur idantity is our vision of the future,
Lat's put this vision into action.

Awaleed Aldryaan
President
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How To Use The Book sl alasil

The book is crafted to provide you with gy Slaladly piimsyi ol s
direction. It needs 1o be referad to Latie L3 20 ey gyl pdintl
we are g or

Lahall . ia :
acting in behalf of the brand. ik g i B aa

Muleeb Jubran OLHE gt

Marketing Manager Cipasad| ppis



The Evolution of Logo Sladdl puglad Llee

gt Ly et < L1 38001 -1
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1. The blue roundad - our global vision.
2. The eye - always open the changing 5
eye
3. The metaphar of dynamism with the ",
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Branding of our Future

Brands are no more sitting on shelves of
suparmarkets. They are more complex than
a bag of branded peanuts.

OIII'S is a dynamic SQFVICD bl’aﬂﬂ.
is

Our bmndmedsluheaxpenmoed l‘nmum

our teachers and instructor, our promises,

our actions and our passion.

This brand is our future and yours to0.
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(brands have the power
to change people lives
and to change the world).



Global Knowledge Local Focus

We use this global knowledge to enrich
the lives of our students and the local
community at karge,

Our hand is about our global alliances
which provide with cooperation.

AL KHALEE)

TRAINING AND EDUCATION

Ginbay knowdedge. Loosl fooum,

AL KHALEEJ

TEAININE AND HOUEATION

Gioba/ knowlsdge. Loocal foous.
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Business Dimension laeatl alas¥i

Currenily, our business are aligned to
provide us with organic growth and this
has been a successiul strategy.

I L 3 o g Jlinty Sypull Ll 3500] 3 8 Ll
Al ey Gl il Jadl b Ll il i i Lan Lngmas

e oo (ol Lighe e $lBay Bpaatl b TanBiall Lyl

Now is the time to look at emergent
s e i

Opp
and expand our brand ambition to its
fullest potential.

Tl m Yl aadl cilas g lalaies

Bamlall Lps 5 paliadl g patally cilBllall

The strategic business units map
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growth from within
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ur Brand Componen igletll LEadle ciligsaa

Our Vision 123,
To be the client's first choice through their % : 2 . o
paall e gt oy I3 I sl gt 0
ey o e : paall e o il 39) oot | gl
(1179
Our Mission ]
We are empowered and inspiring team of aslal ool iy o gt Galagall ok iomall e 358 i
professionals shaping the future of career alle ol e aialed Le 3 (e Jlae Wy dupll igatl

and organizational development in our
community (the kingdom of Saudi Arabia)
through global experience with local locus.

! iy o Wy ey L gl

Our Values [
‘We highly appreciate our work, our fellow eyt ansiy il Lol Jaall B L Sajy Lilee paii
employees and our customers and we are
fully dedicated 1o live and run our business * A a1} LA ghaly Ule et
by the following values: gl ST ) Lielans 35 b gl wlsllly ol @
= Professional conduct in all endeavors { zalzan
(work athic, honesty).
gl gl e ) il gasin ¥yl pasily pylimiil @
= Think and act like owners (manage
resources and financial affairs, serve the Lacaball paghadl parh s wioteal << Jhaall Tati. LgIL| g iy
look for ities to

( Leazy

e

promote and grow the business).

= Exceplionally positive attitudes (inspired,
vl Al 1 el 1 ) G g el @

o K ( ( plasatity Zele 1
mutual respect, caring). { ety il | giall gulamll @
= Passion (drive, empowered). { fasks dgapn ipn ) A8 yite sy e GHLSYT ®
= Shared Mission (adapted, oriented). { gty il ) o2l n w
= Commi (loyalty and




Values

Values - who needs them?

Values are a call to

action...

= They ask every amployes to recommit io

a common set of
work in our world

beliefs about how we
today.

= And while some of these words are new
in their expression, they are based on a
continuum of how we have grown.

= They are our words and our values...

in our own voice.

Build solves lead

Their action-oreinted nature says
something about who we are - and should

serve fo energize o

pes

Jaally 55

urselves and our team

around leading change and driving
rformance.

2! DL B33 31 o 2

Value sdos hat provide directional energy for business
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Cuses AW
Wit
FORESIGHT CONFIDENCE
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Restiess about self renewal
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T Sy Tt pung 551 gl by w
il Tydgtin g 38109
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Lttt gy Lganii (s ol 31 alall sisn SO o

ol ot Loty 52l g o e 1 51

el 3]+l Jaadly pgpiill gt Lles 3,3y

el el 2N Sl
Three dimensions of the Al Khaleej brand

Sadmiag b0 dagh Gekad iy Rl e
Ly il Sl
Whe are we Not
being prediciatie

plol] A e 15 el st Tty G e, Ladall g s 3 fplale
People who deliver the brand must know what it stands for



The Value Spiral il aslad

Value are like the spring boards L0 L el 3llS
of a corporate identity. e Gaslay Ligs o8 e Ll
They express our identity. Ly Aaall

They help us live the identity.

P s e sl
Abways with unyeiiding integrity



Values in Action

Bulld il Ll taalpa
* It's not a destination. bl o Uy Usiala yutiad Ll
* Its a quest. s Gl il w
* It's a growth, :
Jl Wl .
* And when we look to the future, we know ) wiirere '”'
that for us, there's only one way to get Jeieaall ] ST Lasiay [Zpedl s papule yui g s ®
there Build. yalll gy by Bk il i bty Lo 58 Ly bl
Scre il e By
* Every business has 1o have a reason to Pl
endts - a reason that answers the fundamental crL At tpepm a3 e 0 i el Y 4y
question of "why are we here?" L1 gt
For Al Khaleej, the big questions has a Wt
simple answer. 8 Gpel b Uageg pupos e
* We exits to solve problems - for our o ppaall Jlpall 1 sy g i gl ) 80
our and societh - = s
Lt blagns Uhas 1) Gpalall Jalad) ol fupape
and for ourselves. = e B
L] iy
* Al Khaleej is already synonymous with dectl
F I il Lin a3yl el sl 5y il
leardarship.But with this mantle comas Llgpuaell (20 Lia 50 fualy iyl Sk pl¥
responsibility. o] wlla e Undloall 03 ¥ iyl yhesall on g peall

And its not just responsibility to maintain Laladges ga Juafl pasily o
the status qou or manage what worked
yesterday.I's a call o action that engages
our uncressing curiosity, our passion and 4y 330 " gy et Lyl
our drive to be first in everything that

wa do.
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